
 

 
 
 

 
 
Thank you for your interest in the position of Publicist. 
 
 
Aside from the information outlined in the job description other relevant details of the position are: 
 
 
1. Hours of Work 
 
This position is for an initial two-year fixed term. 
 
The usual hours of work are 9am-5pm Monday to Friday. However, the job requires a willingness to work 
flexible hours, including evenings and weekends. 
 
The position is based at The Wharf, Sydney Theatre Company, Pier 4 Hickson Road, Walsh Bay. 
 
 
2. Salary and Entitlements 
 

 Salary is dependent on skills and experience 

 4 weeks annual leave 

 Complimentary tickets to STC productions (subject to availability) 
 
 
3. Application 
 
In order to make your application for this position, please forward your resume and a cover letter 
demonstrating how your experience is applicable to the listed competencies and key responsibilities 
outlined in the criteria below: 
 

 Specialist and highly developed knowledge of (and contacts within) the media. 

 Solid experience of devising and executing media campaigns to promote arts events. 

 Professional confidence to take bold and creative decisions. 

 Strong knowledge of and interest in the performing arts. 

 Ability to look for and find new opportunities, particularly within the media. 

 Aptitude for making complex ideas and situations clear and understandable. 

 Knack for maintaining a keen sense of wider issues. 

 Ability to work on a number of projects simultaneously, under high-pressure and to tight 

deadlines, responding to spontaneous developments. 
 A willingness to work flexible hours, including evenings and at weekends and to be available to 

respond to media enquiries outside business hours. 

 Strong entrepreneurial spirit, a self-starter and an ability to work as part of a team. 
 
 
Please forward your application to recruitment@sydneytheatre.com.au  
 
Closing date for applications is Thursday 7 May at 4.30pm. Please include a detailed resume and 
cover letter addressing the criteria listed above. 
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 Job Description 
    

 
Position title: Publicist 

         
Reports to: Media Relations Manager  

 

 

 
Job overview:  

 
Working closely with the Media Relations Manager, plan and implement media campaigns to assist in 

delivering Sydney Theatre Company’s sales targets for selected productions as well as raising the profile 
of the Company’s associated activities including community programs, artist and artform development, 

general advocacy, major projects and the Company’s corporate profile. 
 

Key Responsibilities 

 

 In collaboration with Media Relations Manager, devise and implement all components of 

comprehensive media campaigns and strategies as well as take lead responsibility for selected 

shows and activities, to previously agreed objectives. 
 Draft, coordinate and distribute media releases, media call notices and other announcements for 

selected productions, initiatives and activities. 

 Build and maintain excellent working relationships with journalists, critics, editors, commentators 

and others across all media. 
 Maintain an extensive up-to-date media contact database. 

 Provide relevant and informed media-related advice to others at Sydney Theatre Company. 

 Provide a general support role to, and deputise for, the Media Relations Manager as necessary. 

 Engage photographers as required, particularly for rehearsal and production shots. 

 Maintain media coverage records and manage daily distribution of press clippings and other 

coverage to all staff. 

 Manage up-to-date theatre listings in papers and on websites. 

 Monitor media for all Company-related coverage, including liaison with external media monitors, 

and distribute clippings daily. 
 Prepare and distribute compendiums of media coverage to artists as required on completion of 

productions. 

 Opening night media list and ticketing requirements, media ticketing throughout seasons – in 

conjunction with the Customer Services team. 

 Ensure the smooth running of Sydney Theatre Company media campaigns and projects at all times. 

 Regularly review activities and campaigns to ensure they support Sydney Theatre Company’s 

objectives. 
 Work closely with marketing colleagues to ensure a holistic approach to communications regarding 

Sydney Theatre Company activities.  

  

Workplace Health & Safety 

For the purposes of the Workplace Health and Safety Act and Regulations the Publicist must ensure that 
she/he: 

 
 takes reasonable care of the health and safety of themselves and others 

 works in a safe manner and follows procedures introduced for his protection 

 participates in any training or education necessary to enable him to work safely including 

familiarisation with the STC’s WH&S Policy 

 reports any unsafe work practices or conditions to his supervisors 

 cooperates with Sydney Theatre Company in their efforts to comply with workplace health and 

safety requirements. 



   

Environmental Sustainability  

To support the Company’s vision of becoming the world’s most sustainable theatre company, the Publicist 

must ensure that she/he: 

 takes reasonable steps towards minimising the environmental impact of their role and that of the 

Company; 
 works in an environmentally responsible manner and follows procedures introduced to this end; 

 participates in any training or education necessary to enable them to work sustainably including 

familiarisation with the Company’s various green policies; 

 brings to the attention of the internal Green Team any situations or practices that could be 

improved in relation to environmental performance; and 

 co-operates with Sydney Theatre Company in their efforts to lead in the area of environmental 

sustainability. 

 

 

 
Other information 
 

Key relationships Capabilities and competencies 

 

 Media Relations Manager 

 Marketing Team 

 External media contacts  

 STC and contracted artists 

 Visiting companies 

 Production stage management  

 

 

 Specialist and highly developed knowledge of 

(and contacts within) the media. 
 Solid experience of devising and executing media 

campaigns to promote arts events. 

 Excellent written and verbal communication skills. 

 Professional confidence to take bold and creative 

decisions. 
 Strong knowledge of and interest in the 

performing arts. 

 Ability to look for and find new opportunities, 

particularly within the media. 
 Aptitude for making complex ideas and situations 

clear and understandable. 

 Knack for maintaining a keen sense of wider 

issues. 

 Ability to work on a number of projects 

simultaneously, under high-pressure and to tight 
deadlines, responding to spontaneous 

developments. 
 A willingness to work flexible hours, including 

evenings and at weekends and to be available to 

respond to media enquiries outside business 

hours. 
 Strong entrepreneurial spirit, a self-starter and an 

ability to work as part of a team. 

 

 

 
This job description describes the broad scope of the role and is not an exhaustive list. It may also 

change from time to time with due consultation to meet the changing needs of the business. 

 

 


